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Course Description: 
This course provides an applied economic analysis of industry structure, firm behavior, and competition. It examines how firms make strategic decisions under different market structures and how these decisions shape market outcomes. The course covers perfect competition, monopoly, oligopolistic competition, Cournot and Bertrand models, collusion, differentiated products, concentration, mergers, entry barriers, contestable markets, research and development, and competition policy. Economic models and concepts are applied to real-world industries and firms, with particular emphasis on case studies from Turkey, Europe, and the Middle East. Students are expected to use the analytical tools of industrial economics to understand observed firm behavior, evaluate competitive conditions, and assess the implications of business strategies and public policies.
Course Objectives: 
By the end of the course, students are expected to be able to:
· Analyze market structures and evaluate firms’ competitive strategies in industry dynamics, such as entry, pricing, collusion, mergers, innovation, and research and development using the core concepts of industrial economics.
· Apply industrial economics frameworks to real cases from Turkey, Europe, and the Middle East, and assess the implications of firm behavior, regulation, and competition policy for market outcomes.
Reference books: 
Baye M.R. and Smith J. (2025), Managerial Economics and Business Strategy, McGraw-Hill. 
Carlton, D. W., & Perloff, J. M. (2016). Modern industrial organization, Pearson/Addison Wesley.
Method:
The course combines economic theory with case-based analysis. The theoretical framework provides students with the analytical tools necessary to analyze industry structure and strategic interaction among firms. These tools are then applied to industries, firms, real cases, regulatory decisions, and market developments.
Students are expected to prepare assigned cases and readings before class and actively participate in discussions. Particular attention will be given to comparing industries and competition-policy experiences across Turkey, Europe, and the Middle East.
Evaluation:  
Students are required actively participate the lectures. There will be an in-class exam, and students will write a research paper. 
25% Class Participation: The classes include case analysis. In this respect, it is necessary that each one of us will be committed to the “4 Ps” of student involvement in case discussions:
1. Preparation: If the student does not read and analyze the case, and then formulate an action plan, the case discussion will mean little.
2. Presence: If the student is not present, she or he cannot learn and, more important, cannot add her or his unique thoughts and insight to the group discussion.
3. Promptness: Students who enter the classroom late disrupt the discussion and deprecate the decorum of the process.
4. Participation: Each student’s learning is best facilitated by regular participation. More important, the case student has the responsibility to share his or her understanding and judgment with the class to advance the group’s collective skills and knowledge.
Each student should choose and present a case. 
30% In-class exam: Includes the topics covered in classes. 
45% Case write-up / Research Paper: Students should undertake a research or a case study, following the steps:
10% Proposal: A research question or a case should be proposed and approved by the instructor. The research question can be related to firms in any market. Alternatively, students can choose a case and raise a meaningful question, and then provide a probable solution in line with economic theory. It is possible to analyze the firms’ real-life decisions within the economic theory. 
10% Literature Review or Field work: Students should search for the earlier works related to their research questions or cases. As well as the use of theoretical models and or data sets, students may plan and set up interviews with the companies, or individuals who are dealing with the problem rose. All of the research and survey study should be referred properly. 
10% Presentation: The proposed study, survey on the topic and the first results should be combined and presented in class. (5%) Students should evaluate their classmates.  
15% Final Draft: Taking all of the comments into consideration, students should hand in their studies by the final period. (at least 6 pages in 1,5 space in Calibri 11, Arial 10 or Times New roman 12) 
__________________________________________________________________________________________________________________
“Honesty and trust are important to all of us as individuals. Students and faculty adhere to the following principles of academic honesty at Boğaziçi University: 1. Individual accountability for all individual work, written or oral. Copying from others or providing answers or information, written or oral, to others is cheating. 2. Providing proper acknowledgement of original author: Copying from another student’s paper or from another text without written acknowledgement is plagiarism. 3. Authorized Teamwork. Unauthorized help from another person or having someone else write one’s paper or assignment is collusion. Cheating, plagiarism, and collusion are serious offenses resulting in an F grade and disciplinary action.”










Tentative Schedule: 
	Week 
	Topic
	Discussion hour 

	Sep, 24
	Introduction

	https://hbr.org/video/5718782723001/whiteboard-session-how-traditional-business-metrics-are-outdated


	Oct, 1
	Demand and Supply
Overview of Competitive
Markets

	https://hbr.org/video/3590615226001/the-explainer-porters-five-forces


	Oct, 8
	Consumer surplus, Economic costs, Producer Surplus 

	https://hbr.org/video/5677781698001/whiteboard-session-getting-past-eitheror-decision-making


	Oct, 15
	Competitive Markets &
Perfect Competition 

	

	Oct, 22
	Market Power & Monopoly
Introduction to Pricing 

	

	Oct, 29
	National Holiday
	

	Nov, 5
	Game Theory: Introduction
to Strategic Thinking
	https://hbr.org/video/5435013558001/the-explainer-hidden-traps-in-decisionmaking
*Due date: Research/case study Proposal

	Nov, 12
	 Oligopoly-1
	https://hbr.org/video/5701288961001/whiteboard-session-the-3-myths-of-collaboration

Superstar firms are running away with the global economy


	Nov, 19
	Oligopoly-2
	

	Nov, 26
	Government Regulation and Policy
	*Due date: Surveys

	Dec, 3
	In-class Exam 


	

	Dec, 10 
	Presentations

	



